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organizations myself. I've sat on
boards, and | co-founded and

now chair a small local nonprofit.
Contributing to community is

a core value of mine. | know
from personal experience many of the issues that

you confront. | understand just how vital it is to
reach your audience and to make that contact
meaningful. It's a passion of mine to help you fulfill
your mission through the art of advertising and design
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nonprofit

Advertising Council since
2003. She understands
how to carry message and
branding through projects

for print and web.

Deb D'Angelo
VP, Creative Services

.. The Ad Council
You want your vision and message to have an
impact on your audience, who already want what
you have. My job is collaborating with you to help
them get it. That way, everyone wins.

small business

Coco Fossland, Inc.

English Lakeland
Ramblers

Gwntec Consulting
Heritage Muse, Inc.
Klatch Coffee Bar
Marianne Williamson
Schwartz & Co. PR

nonprofit

Act Against Violence
Advertising Council
BayNVC

Department of
Peace Campaign

Environmental
Defense Fund

The Peace Alliance




‘ ‘ | have been getting

‘ ‘ Carol is a creative and

intelligent designer who
handles graphics, writing,
website challenges

and deadlines with
equanimity and grace,

is always a pleasure to
work with, and is one

of the most reliable and
responsible people

| have ever met. , ’

Dot Maver - CEO,
Peace Partnership

International

web

so much positive
feedback on my
website. | am just
thrilled! Thank you

so much for your
talent, commitment,
and partnership. , ,

Coco Fossland
Life Coach

Call for more information or to schedule a
complimentary half-hour phone consultation:

917.405.1267

‘ ‘ Carol captured
the spirit of my
brand/ng business with

her beautiful logo
design. She is

Magarime - AT & 8w a true artist! ’ ,

Pam Chmiel
Klatch Coffee Bar

KLATCH

a coffeq bar
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